











CELESI Philosophy

“CELESI Media Group” operates in the Albanian market since 1998. During these years,
CELESI, which means the “key” in Albanian, has been the leading content provider of the
360° practical information sector in Albania, covering its 5 main fields:

C2C ¢« B2C ¢ B2B ¢ Art & Culture Events ¢ Tourism

Our Philosophy:
Being aware of our specific position, on one hand in between the new Albanian consumer and
new Albanian business; on the other hand, in between the opening Albanian market and
foreign investor interests, we focused in the practical and objective information products and
services, developing the sense of a tangible “ubiquity” or a double and simultaneous presence:

- Knowing from inside while observing from outside

- Providing local know-how while using global standards and values

- Enlarging the range of products and services while mastering each of them

- Achieving business outcomes while enhancing consumer satisfaction

- Touching the future while optimizing the present







CELESI" Newspaper

The unique classified advertisements newspaper in Albania, is our flagship. Since its first publication
in 1998, it is Albania’s first “marketplace”, becoming the most important medium C2C used by active
consumers and the most effectiveness B2C print media for companies who want to present their
products and services to these active consumers.

Brand
- The most personalized newspaper in the market
« The only one printed in yellow paper
- The only one wrapped in a plastic envelope (efficient in including offers in the form of leaflets)

Content - contains more than 200 ads categories, ranking as follows:
« Real estate ads (60%),
- Cars “buy and sell” section (20%)
« Vacancy announcements (15 %)
« Other classified ads (5 %)

Circulation and Sales
« The average sales go from 80 to 85% of its circulation (~14.800 copies).








































































